
ANALISIS REIFIKASI IKLAN
KAMPANYE PEMILU 2014 DI

MEDIA SEBAGAI KONSTRUKSI
REALITAS POLITIK

by Nunik Hariyani

Submission date: 04-Aug-2022 11:15PM (UTC-0400)
Submission ID: 1878985578
File name: B1_Jurnal_2015_Reifikasi_Iklan.pdf (722.89K)
Word count: 7786
Character count: 50671







4

4







2





12

12







6



3

4

7

7











5

5

5



5





11



1



9

10







8

11

11









12%
SIMILARITY INDEX

13%
INTERNET SOURCES

2%
PUBLICATIONS

8%
STUDENT PAPERS

1 2%

2 2%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

ANALISIS REIFIKASI IKLAN KAMPANYE PEMILU 2014 DI MEDIA
SEBAGAI KONSTRUKSI REALITAS POLITIK
ORIGINALITY REPORT

PRIMARY SOURCES

jurnal.unsil.ac.id
Internet Source

www.megenep.com
Internet Source

www.tabloidbijak.com
Internet Source

www.theindonesianinstitute.com
Internet Source

eprints.stikosa-aws.ac.id
Internet Source

pangeranseo.wordpress.com
Internet Source

digilib.uinsby.ac.id
Internet Source

repository.unair.ac.id
Internet Source

Submitted to Universitas Pendidikan
Indonesia



10 1%

11 1%

12 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

Student Paper

digilib.uns.ac.id
Internet Source

eprints.umm.ac.id
Internet Source

Submitted to Krida Wacana Christian
University
Student Paper


